He was hitter in his

to labor unions and: often. hsed bis ad-

oppesition
vertlsing space o newspapers to publish his persomal

unjoniam. As editor of a newspaper t

hat had an sdvertising con

Pogt, | refused to publish any of his copy that had Inil.mot his pernonal
ing, mpm mluﬂn;nrdﬂlhﬂ- )

opinions, -or anything st all except
straight advertising. for the stulf he
wiis (rying to sell

Post eanceled Ws contract and 1
was glad to get him and his adver-
tisements out of Lhe paper,

! once told & big advertiser—a big
storekeapér—thia: “'If you don'tmake
money by advertising In my paper
you are & fool business man for ad-
vertlsing in it. If you do make
money, then [ am under no obliga-
tion to you, and the policy of my
paper 15 none of your business.—1
don't care.for your adviee on policy.
ang don't feel under any more obliga-
tion to you that I do 1o the poorest
min in town who has & penny to buy

my puper. s

That wis how 1 felt about Post ahd
his pdvertising, dnd it is the wtttude
all publishers should take toward
thelr sdvertisers. I Post made mil-
Hons out of newspaper edvertising,
why should newspaper publishers fes)
under any obligation to him?

If he made money by advertising
he gol valye peoeived and was et
titled to nothing else,

I szy that the reai obligation of a
newspaper should be (o its readers.
There is an tmplied contract be-
tween & publisher of & newspaper and
A reader that U the reader pays for
Ris paper he le to get the truth. The
publisher who tolors the news or
su Y the trith, or distorts It go
as o decelve his readers, dellberately
cheats his readers—just as much as
B grocer cheats his customer If he
puis sand In spgar or palms off oleo-
_margarine a5 fresh country butter

gtraight rom the chum.

If 1 ware asked now whal 1s the
matter with Chicago, 1 would say |
that the worst thing tha mutter with
Chieago is that {ts press Is noll‘m:
do not give he
that Lhn' oy o

that Is nawsp;rm

pnelaw.tw

@Wowd, public. opinion

ately distorting the truth,

And the reasan for this |5 that they
are edited from the counting mom—
where the cash for advertising comes
in. _I'think the people are coming to
understand this—which may explain
the growing distrust of newspapess
by the people, and the decréasing la-

fluence of newspapers as moulders of

puhl!c opinions,

There I= not nearly so much in-
fluence wielded by newspaper edi-
torials in moulding public opinion, as
in the earlier days of journalism in
this country. Many newspapers npw
are moulding public o by
manipulating the news columns.

The editors take o mental attituds
of cuperiority, treating thelr reders
as so many chilirén. They &it back -
and decide how much of the truth
THEY, inthelr assumed superior wis-.
dom, think their réadars should have.
And the readers form thelr opinions
on what they arp Jéd to belleve are
the Muols.

By dlawﬂlng t.he facts mihli'han
are responkible their
forming meuu :

1 have no obfection to any’ editor
having any opinlon he wants to have
in his editorials, if he will 'only give
his regders the truth so they will
have the same information he has
on which to base THEIR opinions.

To Mustrate: Hesrst wants war
with Mexico.  He not only tries edi-
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torially mmrupawhhcmclm

readers see the siuation from the
Hearst point of view. Aadhbm
color the news Sometimes

print is news samething that W
happened.




